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JULIE RODRIGVERZ /| BLOAN
Creative Moltimedia Prodoucer
Graphic Design | Video Editing | Web Design
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PACHA KVTT - 2026

@PACHA.KVTI. THERAPY
100% natoral, organic remedies rooted in ancestral herbalism and
native Mexican plants.

PACHA KUTI

MY ROLE:

Graphic Designer, responsible for designing the new logo for
trademark registration.
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https://www.instagram.com/pacha.kuti.therapy

ELOAH SHOP - 2028

WWW.ELOAH.SHOP
Independent eCommerce brand focused on inclusive, eco-consciovs
fashion, blending art and design throogh print-on-demand collections.

MY ROLE:
Founder and Director managing all creative direction, design, website
setup and moltimedia prodoction.
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https://eloah.shop/
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WAKANDA ™

WAKANDA ACADEMY - 2028

Basketball academy founded by French Champion Johan Passave-
Docteil in Acapulco, Meyico, supporting youth development and
athletic excellence.

Grophic Designer responsible for the new academy's logo design and
the vpcoming professional basketball oniforms.

BY 0 PASSAVE DUCTEIL

VAKANDA

DIAMARTTE

BY JO PASSAVE DUCTEIL


https://www.instagram.com/wakanda.academy.mx/
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DIAMATMTE

WAKANDA ACADEMY
Indoor Uniform design




VAKANDAY,

Outdoor Uniform design




ANAHVAK ECO-LODGE - 2028

WWUW.ANAHVAK-ECOLODGE.COM
Family-led eco-lodge vnder constroction in Guerrero, Mexico,
promoting sustainable tourism and natore immersion.

MY ROLE:
Graphic ¢ Web Designer developing the visval identity and website to
establish a strong, eco-focused brand image.
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https://anahuak-ecolodge.com/

ORGANO GOLD VK - 20)672018

WWW.ORGANOGOLD.COM
Global network marketing company promoting well-being through
premiom prodocts and business opportonities.

MY ROLE:

Marketing Execotive ¢ Graphic Designer (EMER), creating moltimedia
content for print and digital campaigns — incloding social media visvals
and blog headers such as those shown below.
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https://www.organogold.com/gb-en/%20

OrRGANS GOLD
Examples of print design created for regional initiatives soch as Yoor

Fotore Now and Star Achievers.
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EMEA campaign promoting Organo's OGX Body Management range
through commonity engagement, social media content, and dedicated
blog featores.

Created visvals and moltimedia content to promote the X4Ever
commonity across Organo's blog and social platforms.
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https://emeablog.organogold.com/?s=x4ever

@ ORGANS + XHEVER
Digital Ads ¢ Retargeting: Creative adaptations for paid and organic

CRCANO placements, designed and delivered in over 20 formats for web and

mobile. Inclodes moltilingual ad sets, social banners, and blog headers
optimised for performance and brand consistency.
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Vote Leave

VOTE LEAVE - 2018/20)6

WWW.VOTELEAVETAKECONTROL.ORG
Official campaign advocating for the UK's withdrawal from the
Eoropean Union during the 2016 referendom.

MY ROLE:

Creative Moltimedia Editor producing a wide range of graphics and videos
for print, web, and social medio.

Below are examples of printed materials: campaign posters, flyers, display
boards, business cards, brochures, T-shirts, caps, and badges.
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http://www.voteleavetakecontrol.org/%20%20

\9 VoTE LEeave

Vote Leave

Let' Qive gy NHs 1

£350 millio,

the EU takes every week
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& Vote Leave, take contral

Labour
LEAVE

A selection of moltimedia content created for social media and large-
scale motion displays, as well as logo and visval identity design for the
affiliated group Labour Leave.

CLICK THE LINK TO WATCH MICHAEL GOVE'S
LIVE SPEECH FROM THE OFFICES OF VOTE LEAVE
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Speech broadcast LIVE frem 11:15am today

Join cur campaign today wwwvoteleavetakecontrol.ong

I don't think
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UK too much"

Angela Markel Seran Chancelo
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\9 VOTE Leave

Design and post-prodoction of digital visvals, short-form videos, and

t media coverage supporting the campaign's messaging and
Vote Leavey o B9 SiRPCopEeAnpgo g9
ovtreach. Two examples are shown here — click the links below to
watch the foll videos.

Each week the EU takes

£350 million

of our money

@ Vote Leave, take control



https://www.facebook.com/voteleave/videos/581849495325312/
https://www.facebook.com/voteleave/videos/563851053791823/
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Vote Leave

Vote Leave

Additional logos and branded assets created for affiliated grovps such
as Business for Britain, Women for Britain, and others,
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Thank yoo for viewing my portfolio.

For more projects and foll visual archives,
visit the Gallery section on my website:
www.eloah.uk/gallery

For collaborations, freelance inquiries,
or creative projects, feel free to get in touch.

contactaeloah.vk

www.eloah.vk

LinkedIn



https://eloah.uk/gallery/
mailto:contact@eloah.uk
http://www.eloah.uk/
https://linkedin.com/in/julie-r-a43a7b58
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